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       To my credit in teaching I am always encouraging the student’s participation, enhancing their skills 

using latest teaching aids, case study, role play , situation handling and guiding them at every level to make 

them future ready. 

My Value Stand on Education 

        Education is a learning experience from which people gain knowledge, learn essential information and 

life skills . Education is the best way to ensure a positive world value. In addition, education develops 

human personality, thoughts, dealing with others and prepares people for life experiences. 

Assets 

      Ph.D ( Marketing ), M.B.A (Marketing) , B.Sc. ( Science) . Having Total 13 years of experience which 

includes seven years of industrial experience and six years of academic experience. I have also done 

certification course on Digital Marketing and other Marketing Topics. 

 

Steps I took to be a T. Johnite 

        

I have finished my Ph.D. in marketing from Vels University Chennai as Full time Research Scholar I am 

having Thirteen years of Experience. As a skilled, research oriented and dedicated faculty with a doctorate 

degree. I have constantly demonstrated a record of research and publishing excellence, including 



collaborative publication of numerous articles in SCOPUS JOURNAL. I have published a Book which is 

now available on different E-commerce sites like AMAZON, EBAY and others. I do have volunteer 

experience of sales, marketing and customer care in Newcastle and London.Most of my research Work is 

related to Experiential Marketing, Experiential Value and consumer behavior. 

 

 

Contributions to T JOHN COLLEGE  apart  from Teaching 

       I am an active member of Research cell which instigates research blend among students and faculty and 

organize various faculty and student development programs in diverse field. I also have hands-on volunteer 

experience in Newcastle and London in Marketing, Customer Care and Business Development. I have a 

keen ability in conducting research.  

My Milestones at T JOHN COLLEGE 
 
     With my credentials and enthusiasm to teaching excellence and research, I am well prepared to dedicate 

myself to the highest standards of T. John Institutions. 

 

Future Vision 
 

   My goal in teaching is to foster the acquisition of a base of concepts and learning skills to facilitate further 

learning and thinking. To guide students and help them to identify their skills. I always encourages  

student’s participation and progress. 

 

 

My Message To T John Aspirants 
 

   A   place where you can sharpen your overall skills and develop your capacity as a global future leader. 
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